Ban hanh kém theo Céng vin so: 82/HPGSNN ngay 18/5/2022 ciia Chii tich HPGS nha nude
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A. THONG TIN CA NHAN
1. Ho va tén nguwdi ding ky: Ngé Van Quang
2. Ngay thang nim sinh: 10/08/1984; Nam M Quéc tich: Viét Nam
Dan tdc: Kinh Ton gido: Khong
3. Dang vién Pang Cong san Viét Nam: M
4. Qué quan (x&/phudong, huyén/quan, tinh/thanh phd): X4 Nam Cao, huyén Kién
Xuong, tinh Thai Binh
5. Noi ding ky ho khau thwong tri: Thon Cao Bat E, x4 Nam Cao, huyén Kién Xuong,
tinh Théi Binh _
6. Dia chi lién hé: SN 31, ngach 159/6 Puong Hitu Hung, Phudng TAy MJ, Quan Nam
Tu Liém, TP. Ha N6i
Dién thoai nha riéng: .................. ; Pién thoai di dong: 0986801801

E-mail: quangnv@haui.edu.vn

7. Qua trinh céng tac: _

- Tu thang 3/2012 dén nay: Giang vién Khoa Quan ly kinh doanh, Truong Pai hoc
Cong nghiép Ha Noi

- Tir thang 05/2021 dén nay: Truéng Bo moén Quan tri Marketing, Khoa Quan 1y
kinh doanh, Trudong DPai hoc Cong nghiép Ha Noi

- Chtc vu hién nay: Truéng BO moén Quan tri Marketing, Khoa Quan ly kinh
doanh, Truong Pai hoc Coéng nghiép Ha Noi

- Chtrc vu cao nhét da qua: Truong B mon Quan tri Marketing, Khoa Quan 1y
kinh doanh, Trudng Pai hoc Cong nghiép Ha Noi

- Co quan cong tic hién nay: Trudng Dai hoc Cong nghiép Ha Noi
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Ban hanh kém theo Cong van so":‘ 82/HDGSNN ngay 18/5/2022 ciia Chil tich HDGS nha nuoc
- Dia chi co quan: 298 Cau Dién, Quan Bac Tur Liém, Ha No1
- Dién thoai co quan: 0243765 5121

8. Pi nghi hwu tu thang ......... (17151 [P

Noi 1am viéc san khi nghi hun (D80 €0): vrveesesssnsssisnesissssasssssvasvemnsssssnssanssvananns

9. Trinh d¢ dao tao:
- Puoc cip bing Pai hoc ngay 23 thang 08 nim 2006; sb van bing: C792514; nganh:
Kinh t€; chuyén nganh: Quan tri kinh doanh; Noi cap bang PH (truong, nudc): Dai hoc
Thuong mai, Viét Nam
- Pugc cip bang Ths ngay 02 thang 04 nim 2008; s6 vin bang: BORDIV7530960;
nganh: Kinh t€; chuyén nganh: Quan trj kinh doanh; noi cap bang Ths (trwdong, nudc):
Truong Dai hoc Bordeaux IV, Phép
- Pugc cip bing TS ngady 22 thang 10 nim 2019; s§ vian bing: 1053222019100345;
nganh: Kinh té; Chuyén nganh: Quan tri kinh doanh; noi cap bang TS (truong, nude):
Pai hoc HO Nam, Trung Qudc
10. Pi dwge b nhiém/cong nhéin chirc danh PGS ngay ... thang ... ndm ... nganh:
11. Ping ky xét dat tiéu chuin chirc danh Phé gido sw tai HDGS co 56"
TRUGNG PAI HOC CONG NGHIEP HA NOIL.

12. Ding ky xét dat tiéu chuén chirc danh PGS tai HDGS nganh, lién nganh: KINH
TE
13. Cac huéng nghién ciru chi yéu:

Dinh hudng nghién ctiru chuyén sau ctia tdi bao gdm:

Thit nhat, nghién ctru vé trach nhiém xa hdi ctia doanh nghiép trong mbi quan hé
véi hanh vi cda nhén vién va khach hang.

Thit hai, nghién ciru v& hanh vi ciia khach hang trong bi canh chuyén dbi sd.
14. Két qua dao tao va nghién ciru khoa hoc

- P hudng din (s6 [wong) ..ceveevevvenenne. NCS bao vé€ thanh cong luan an TS;

- Pa huéng dan 05 HVCH bao vé thanh cong luan vin thac si; hién dang hudng
dan 03 hoc vién cao hoc tai truong Dai hoc Cong nghi¢p Ha Noi.

- Huéng dan 06 nhém sinh vién NCKH dat giai sinh vién NCKH cAp trudng nim
2022, 2023 va 2024.

- P4 hoan thanh va nghiém thu 04 dé tai NCKH céc cép. Cu thé:

+ Chu nhiém 02 dé tai NCKH cip co sé: (1) Bé tai “Nghién ctru anh huéng trach
nhiém xa hoi cia doanh nghiép dén sy gan két ctia nhan vién”, ma so 42-2021-RD/DH- g
DHCN, nghiém thu ngay 15/06/2023.); (2) D¢ tai “Van hoa to chirc va long trung thanh E
ctia nhan vién trong trudng Pai hoc: Ung dung mo hinh tdm ly hoc SOR”, ma sb 32- ;
2024-RD/DH-DHCN nghiém thu cip co s& ngay 12/06/2024 va quyet dinh thanh lap
Hoi dong nghiém thu cap truong so6 865/QD-DHCN ngay 24/06/2024.



Ban hanh kém theo Cong vin s6: 82/HDGSNN ngay 1 8/5/2022 ciia Chu tich HDGS nha nudce
+ Thanh vién d€ tai nghi dinh thu cia GIZ mi s6 17.2057.2-001.10, dé tai “Thuc

dly thu hat ddu tu truc tiép nudc ngoai tai Viét Nam giai doan hau Covid — 19 thong
qua viéc diy manh thyc hién Hiép dinh bao hd dAu tv Chau Au — Viét Nam (EVIPA) do
tb chirc Hop tac Qudc té Puc tai trg tai Ha Noi (nghiém thu nim 2021).

- b cong b 41 bai nghién ciru, cu thé: c6 16 bai bao khoa hoc qudc té uy tin.

- Pa duoc cip (sb lwong) 0 bing doc quyén sang ché, giai phap hitu ich;

- S6 lwong sach da xuét ban 06. Trong d6 c6 01 chuong sach thudc nha xuit ban
thé gidi uy tin IGI Global; chi bién 01 sach gi4o trinh, tham gia bién soan 04 sach gi4o
trinh khac phuc vu dao tao tai Truong Dai hoc Cong nghi¢p Ha Noi.

-S4 lugng tac phfim ngh€ thuét, thanh tich huén luyén, thi d4u thé duc, thé thao
dat giai thuong québc gia, québc té: 0

- P cha tri va tham gia bién soan 16 dé cwong hoc phin ciia cdc Chuong trinh
dio tao Cir nhan va Thac si. Cu thé:

+ Chuong trinh dao tao Cir nhan: K§ ning tu duy sang tao (02 tin chi), Chuyén
ddi sb trong kinh doanh (03 tin chi), Nghién ctru Marketing (04 tin chi), Db hoa
Marketing (03 tin chi), Nghién ctru Marketing (04 tin chi), Db hoa Marketing (03 tin
chi), Quén tri chién lugc (03 tin chi), Chuyén d& Marketing thé thao (02 tin chi), Thuc
tp doanh nghiép (06 tin chi), P an/ Khéa luén tét nghiép (09 tin chi), Quan trji sin
phdm (02 tin chi), Quén trj truyén thong Marketing (03 tin chi), Quan tri truyén thong
mang xa hdi (03 tin chi).

+ Chuong trinh dao tao Thac si: Vin hoa va dao ditc quan ly (03 tin chi), Xay
dung va quén trj chién lugc (03 tin chi), Marketing cho nha quéan 1y (03 tin chi), Chién
luge kinh doanh quéc té (02 tin chi), K§ ning giai quyét khting hoang (03 tin chi).

15. Khen thwéng (cac huan chuwong, huy chuwong, danh hiéu): Chién sf thi dua cip co
s& nam hoc 2021-2022 va 2022-2023.

16. Ky luét (hinh thirc tir khién trach trd Ién, cip ra quyét dinh, sb quyét dinh va thoi
han hiéu luc cua quyét dinh): Khong

B. TU KHAI THEO TIEU CHUAN CHU'C DANH PHO GIAO SU

1. Ty d4nh gia vé tiéu chuin va nhiém vu ciia nha gido

* Vé phém chét chinh tri, dgo ditc nghé nghiép

La Pang vién Pang Cong san Viét Nam, dugc Nha trudong giao nhiém vu 1a mot
giang vién, Trudng BO mon Quan tri marketing, Khoa Quan ly kinh doanh, t6i luén c6
lap trudng tu tudng ving vang, c6 phim chét dao dirc tdt, 16i song lanh manh va thuc
hanh tiét kiém; khéng ngimg hoc tip, rén luyén nang cao trinh d6 chuyén mén va trinh
d6 1y luan chinh trj dé van dung trong hoat dong giang day va nghién ctru khoa hoc. Téi
ludn ty v thitc va chip hanh tét moi chii trrong, chinh sach ctia Pang va Nha nuée, quy
dinh cda phap luét, cling nhu quy dinh cta nha trudong.

* Vé cong tdc gidng day
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T6i ludn hoan thanh tot va vugt dinh mirc giang day theo quy dinh cua truong
Dai hoc Cong nghi¢p Ha Noi, Luat Gido duc va Luat Gido duc Pai hoc. Trong thoi gian
cdng tac tai trudng Pai hoc Cong nghiép Ha Noi, t6i tham gia giang day cac hoc phan
lién quan t6i marketing, quan tri chién lugc, vin héa va dao dtc kinh doanh, thuong mai
dién ttt cho bac Clr nhan, Thac si trong toan trudng, bao gdm: Marketing cin ban (Ctr
nhén), Vin héa va dao dirc kinh doanh (Ct nhan), Tin hoc tng dung trong marketing
(Cir nhan), Quan trj chién luvgc (C nhan), Quan tri marketing (C nhan), Quan tri san
pham (Cir nhan), L4p va Quan tri chién lugc (Thac s), Marketing cho nha quan ly (Thac
si), Thuong mai dién ti (Thac si).

La mot gidng vién t6i ludn cé y thirc tu hoc, ty nghién ctru, rén luyén nang cao
phém chét dao duc, trinh do chuyén mon nghiép vy, chi dong d6i mai va vén dung céc
phuong phép su pham hién dai vao bai giang. Trong qua trinh gidng day, tdi ludn tin
tuy v6i cong vi€c, quan tAm gitp d& va hoc héi déng nghiép, ton trong va dbi xir cong
bing véi ngudi hoc, ludn néu guong tét cho cac thé hé sinh vién, duge nhidu ddng
nghiép va sinh vién yéu mén. Trong cic nim qua tdi dat dwgc mot sd danh hiéu, gidy
khen cua trudong Pai hoc Cong nghiép Ha Noi nhur Chién si thi dua cp co s6, Giang
vién tiéu biéu trong nghién ctru khoa hoc cp khoa.

Bén canh hoat dong giang day trén 16p, t6i tich cuc va chi dong tham gia, viét
béo c4o tu danh gia hoat dong kiém dinh chét lugng Chuong trinh dao tao ctia Khoa va
Truong. T6i cling tham gia nhom soan thao, cp nhat va chinh stra chuong trinh dao tao
ctr nhan nganh Marketing, thac s Quan tri kinh doanh tai Truong Pai hoc Coéng nghiép
Ha Noi. T6i chil tri bién soan dé cuong cua 16 hoc phén cho bac dao tao cir nhéan, thac
sy va tién si theo hudng gia tang thoi lwgng thue hanh, gén véi thyuc tién, nhim phét huy
tinh thin tu hoc va ning luc hoc tip cta ngudi hoc. Ngoai ra, toi thudng xuyén tb chirc
céc budi dio tao ndi bo vé phuong phap nghién ctru va cac cong cu phén tich dinh lwvong
trong truomg, dugc ddng nghiép va sinh vién danh gia cao. T6i tham gia huéng dan
nhiéu sinh vién thuc hién Khoa luan tbt nghi¢p, tham gia hoi df”)ng chim khoa luan tbt
nghiép ctt nhan nganh Marketing, Quan trj kinh doanh, chdm dé 4n t6t nghiép thac s tai
Trudng Pai hoc Cong nghi€ép Ha Noi.

* Vé cong tdc nghién civu khoa hoc

T6i ludn y thirc duge vai trd cia NCKH trong ning cao chét lugng giang day tai
truong Dai hoc. Vi vy, t6i ludn danh thoi gian ty nghién ctru, cling nhu hd trg cic ddng
nghiép tré va ngudi hoc trong NCKH. Tdi luén hoan thanh tdt va vugt mitc nhiém vu
NCKH theo quy dinh ctia giang vién. Hing nam, tdi déu c6 cac bai bao khoa hoc dugc
dang tai trén céc tap chi chuyén nganh trong nuéc va qudc té, tham gia cac hoi thao khoa
hoc, cling nhu chi tri va tham gia d tai khoa hoc cAp Tinh va cp co s&. Toi da cong bb
41 bai nghién citu, trong d6 c¢6 30 bai bao khoa hoc qudc té (16 bai thudc danh muc
ISI/Scopus), 6 bai b4o ding trén tap chi chuyén nganh trong nudc (c6 chi s ISSN), 05
bai nghién ctru ding trén hdi thao, ky yéu hoi thao trong nuéec va qudc té.



Ban hanh kém theo Cong vin s6: 82/HPGSNN ngay 18/5/2022 cia Chi tich HPGS nha nuée
Bén canh d0, trong thoi gian cong tac tai truong Pai hoc Céng nghiép Ha Noi toi
da huong dan thanh cong 05 hoc vién cao hoc (d nhin biang Thac s); hién dang huéng
dan 03 hoc vién cao hoc tai truong; huéng din 06 nhém sinh vien NCKH dat giai cao
trong Hoi nghi sinh vién nghién ciru khoa hoc. T6i ciing thich cyc tham gia cac hoat
dong nghién ctiru khoa hoc véi cdc don vi ban thong qua viéc tham gia Hoi ddng nghiém
thu d8 tai cac cép tai Trudong Pai hoc Kinh té, Pai hoc Quéc gia Ha Noi.
2. Thoi gian, két qua tham gia dao tao, boi dudng tir trinh d¢ dai hoc tré Ién:
Tbng s6 thoi gian tham gia dao tao: 12 nim, 4 thang, tai Truong Pai hoc Cong
nghiép Ha Noi. Trong d6, tdi c6 6 nim di 1am nghién ctru sinh tién si tai Pai hoc H)
Nam (Trung Quéc). Do d6, thoi gian tham gia gidng day toan thoi gian & bac dai hoc 1a
6 ndm 04 thang.

SétgngNes|  (Soddim SOlwmggiv |
a4 huwéng dn S0 lwgng khoa’{luan glfl:lg d?y trl.rc Tong s? glo."glang
TT | Nim hoe ThS/CK2/ tot tiep trén lép trt{c tlfep/glo' quy
’ BSNT da | nghiép d0i/So gio dinh
Chinh| Phu |hwéngdin| PHdi | PH | SPH mirc*)
HD
1 [2012-2013 0 473.5 0 473.5/270
2 [2019-2020 0 443.5 0 443.5/270
3 [2020-2021 2 443.5 0 443.5/270
03 nim hoc cudi
4 12021-2022 2 8 391.6 0 391.6/270
5 2022-2023 1 15 415.5 45 460.5/270
6 [2023-2024 0 16 414.2 90 504.2/270
3. Ngoai ngir

3.1. Tén ngogi ngit thanh thao phuc chuyén mén: Tiéng Anh, Tiéng Trung va Tiéng

Phéap

a) Pugc dao tao & nudc ngoai: ¥

- Hoc BH ; []Tai nuéc: ..... ; T ndm

dén nam .....

- Bdo vé ludn viin ThS M tai nugc: Phap nim 2008 va bio vé luin an TS hoic
TSKH M tai nuwéc: Trung Qude nim 2019

b) Duoc dao tao ngoai ngit trong nude: [
- Trudng PH cip bang t&t nghiép DH ngoai ngi: ....... sd bang: ....... ; ndm cép:
c) Giang day bing tiéng nuéc ngoai: [

- Noi gidng day (co s& dao tao, nude): ...
d) Péi tuong khac ] ; Dién gidi: .........
3.2. Tiéng Anh (vin bdng, chieng chi):

4. Hwémg din NCS, HVCH da dwoe cip bang/cé quyét dinh cip bing
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Ban hanh kém theo Céng vin sé: 82/HPGSNN ngay 18/5/2022 ciia Chii tich HPGS nha nude

Thoi gian Ng? y, thang,
i n , .+ | nam dwoc
. Trach nhiém | hwéng |Cosédao| .. ° ,
Ho tén NCS hoic Doi twgng i x X - cap bang/co
TT : ’ hwéong dan |dan tiwr ... tao £, e
HVCH £ quyet dinh
den ... £ o3
cap bang
NCS | HVCH | Chinh | Phu
. R Trudng
1 [Trinh Ngoc Luan X X 2020-2021 BHCNHN 25/01/2022
x g A Trudng
2 [Nguyen Thi Nguyét X X 2020-2021 DHCNEN 25/01/2022
X " ‘A Tru’b'ng
3 |Nguyen Vin Bién X X 2021-2022 BHCNEN 30/08/2022
y £ s Truong
4 PDPiang Chi Kién X X 2021-2022 DHCNEN 30/08/2022
2d i3 Truong
5 Bui Thi Thu Trang X X 2022-2023 BHCNEN 20/07/2023

Ghi chii: Ung vién chirc danh GS chi ké khai thong tin v& huéng ddn NCS.

5. Bién soan sach phuc vu dao tao tir trinh d¢ dai hoc tré 1én:

.. Nha xuit A 1:n. | Xac nhin cia co sé
Logsaeh |y vi 85 the Phin bién |y <6 vin ban
TT| Ténsach | (CK,GT, | . £ .. | Chil bién [soan (tir trang _, S0V
nam xuat| gia £ xac nhén sir dung
TK, HD) . ... den trang) .
ban sach)
L Trudce khi dugce cdng nhan PGS/TS
p | Marketing | 5y 2019 | 4 Tir 47 dén 56
can ban
II Sau khi dugc cong nhan PGS/TS
ién ¢t Tt 37 dén 54
o | Nehinou | o, 2002 | 5 oreen
Marketing Twu 89 dén 106
3 |Quantdsan|  op 2023 | 3 x  |Tu69 dén 172
pham
Ouan hé c3 Tir 13 dén 78
uan hé cong . P
4 chiing GT 2023 3 T 151 dén
192
Vian hoéa va )
5 |dao dtc kinh GT 2023 3 T 13 dén 40
doanh
Research
Anthology on
Business X ISBN: 979-
S | o Paltey,| M | 3 703den 724 | 9360320518
and Social
Responsibility|
6

nng




Ban hanh kém theo Cong van 50 82/HDGSNN ngay 18/5/2022 ciia Chii tich HDGS nha nuwéc
Trong do6: sO lugng (ghi ro cac sO TT) sach chuyén khao do nha xuat ban c6 uy tin xuat
ban va chuong sach do nha xuat ban c6 uy tin trén thé gidi xuat ban, ma Gng vién 1a chu
bién sau PGS/TS: [6]: Chuong sach do nha xuat ban uy tin IGI Global xuat bén, ma so
ISBN: 979-8369320518, xuat ban ngay 24/12/2023

Lwu y:

- Chi ké khai céc sach dugc phép xudt ban (Gidy phép XB/Quyét dinh xuat ban/sd xuét
ban), ndp luu chiéu, ISBN (néu co).

- Cac chix Viét}ét: CK: sach chuyén khao; GT: sach gido trinh; TK: sach tham khao; HD:
sach huéng dan; phan Gng vién bién soan can ghi rd tir trang. ... dén trang...... (vi du:
17-56; 145-329).

6. Thuc hién nhiém vu khoa hoc va cong ngh¢ da nghiém thu:

Thoi
Tén nhié khoa h . ‘ Thoi gi iém th
en mhiem vu kKhoa hoel b N/ M séva chp | gian | L10) 8ian nghigm thu
TT va cong nghé (CT, TK win IV thue (ngay, thang,
PT..) auan’ty Y€ nam)/Xép loai KQ
hién
I Trude khi duge cong nhén Tién st
II Sau khi duoc c6ng nhén Tién st
Bién ban thanh 1y h
Nghién ciru trach nhiém o B THALL T AT
% hoi cita doanh nohia 42-2021- 2021 dong thuc hién deé tai
1 h?;;“? oa . NENEP | cN |RD/HP-PHCN . NCKH ngay
va hanh vi gan b6 cua Chp co 56 15/06/2023.

nhén vién .
Xep loai: Dat.

Nghiém thu c4p co s&
Ngay 12/6/2024

Vén héa t0 chic va long

trung thanh ctia nhan vién 32-2024- 2023 & dinh thich 13
2 trong truong dai hoc: CN |RD/DH-DHCN, Qu.yet‘ el .a ap
. ATl e A 1v x . 2024 | Hoi dong nghiém thu
Ung dung md hinh tdm ly Cap co so L oTer
hoc SOR cap truong so 865/Qb-
' DHCN ngay 24/6/2024
Nghién ctru anh hudng ciia)
yéu t& cong bang trong td 58-2022- 2022 Nghiém thu ngay
3 |chirc dén ning lyc ddi méi| TV |RD/DH-DHCN, 2093 4/17/2023
sang tao cla giang vién Cap co s& Xép loai: Dat
cac truong Dai hoc
Nghién ctru cac nhan t6
anh hudng t6i ¥ dinh duy 61-2022- Nghiém thu ngay
bl DA 2022- 7/5/2024
4 tri moi quan hé 14u dai TV |RD/DH-DHCN, 2023
trong nhugng quyén Cap co 50 Xép loai: Pat
thuong mai tai Viét Nam

- Céc chir viét tit: CT: Chuong trinh; PT: P& tai; CN: Cha nhiém; PCN: Phé cht nhiém;
TK: Thu ky.

7. Két qua nghién ciru khoa hoc va cong nghé da cong b6 (bai bao khoa hoc, béo céo
khoa hoc, sang ché/giai phép hitu ich, gidi thudng quoc gia/quoc té):

T
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Ban hanh kém theo Cong vin s6: 82/HPGSNN ngay 18/5/2022 ciia Chii tich HDGS nha meée
7.1.a. Bai bdo khoa hoc, bdo cdo khoa hoc di cong bo:

Loai Ta S6 1?“3
£ |+ .. |Tén tap chi hodc| ., * x "D \trich din .
A LAy g os So [Latac ., % chi quoc te A ~_z |Thang,
Tén bai bao/bao cao . u ky yeu khoa F (khong | Tap, so, <
TT tac | gia < |uy tin: ISL,| 3, nam
KH i3 | chinh hoc/ISSN hoic Scopus (IF tinh tw | trang cone bé
8 ISBN oy | trich S
dan)
I Trwéce khi dwoc cong nhin PGS/TS
The Effects of Pergelved The International
Technology, Perceived
. . Journal of
Online Ethics on . 3,11,
1 . 01 X Business & 1 2015
. |Consumer Trust in M 255-261
Website and Trust in E — anagement
Retailer ISSN: 2321-8916
International
. . Journal of
) M
2 [reputation and customer | 04 a.nagement 28 L, %, 2016
citizenship behavior: The 1550%: 1833-3830 298-309
. e ' E-ISSN: 1833-
case in Vietnam
8119
Tap chi Khoa hoc
M6 hinh MOA va dbi & Cong nght -
mai sang tao tai cac D hige Cong
3 koanh nghidp viravanhe| 01 | x | 8hiép Ha Noi/ 0 38B, 1017
) . Pl P-ISSN 1859- 260-263
'Viét Nam trong boi canh
hoi nhap kinh  quéc t4 3585
PP q E-ISSN 2615-
9619
Development a New
Scale for Consumers’ Journal of
Perception About the Marketing and 47
4 |Ethics of Retailers in 03 X Consumer 1 15 2’2 2018
B2C E-Commerce in Research )
Developing Countries: ISSN 2422-8451
Evidence from Vietnam
Ethics of retailers and International
consumer behavior in e - Journal of Asian
. ESCI,
5 [commerce: Context of 03 < Business and Scopus 1 11,1, 2019
developing country with Information l; 107-126
roles of trust and Management (Q3)
commitment ISSN: 1947-9638
Does ethics perception
foster consumer SSCI,
repurchase intention? SAGE Open Scopus 9,2,
g Role of trust, perceived 4] = 2158-2440 (Q2) 66 1-1 L5
uncertainty, and shopping] IF=2.032
habit
8
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Cach mang cong
Khach hang va y dinh nghiép lan tha tu:
mua san pham cta doanh Khéi nghiép va
7 |nghiép khoi nghiép trong | 04 | x | phét trién doanh 0 82-93 | 2019
boi canh cach mang cong nghiép Viét Nam
nghiép 4.0 ISBN: 978-604-
65-4721-1
I Sau khi dwge cong nhan PGS/TS
Ethics of retailer and European
o . SSCI,
customer citizenship Journal of S
. . copus
g behaviour in e- 0 International Q2) 0 21,1, 2023
commerce: the role of X management IF = 165-183
perceived reputation ISSN: 1751- 5 29_ 4
and identification 6765 '
Factors Influence on IOSR Journal of
Customers' Intention business and 295, 38-
9 | to Purchase New 02 X management ’ 4’5 2020
Produc of Start-Up in ISSN: 1751-
the Social Media Era 6765
Marketing SSCI,
Brand equity in social Intelligence & Scopus 183
10 | media-based brand 04 Planning (Q2 24 3 5_’3 é 9 2020
community ISSN: 0263- IF =
4503 8.0
Contradictory impact
Olf the natulr.al forc:lst Canadian Journal | SSCI,
¢ os_ing P o}iczl anc ; of Forest Scopus 511
11 | Sanrtary—phytosanitary |- g, Research (Q2) 2 2| 2021
measures on the export _ 49-58
. ISSN: 0263- IF =
of non-timber forest 4503 2331
products: a case study :
of Vietnam
Application of high- C%l(?o J(')urnal ((i)f
tech agriculture by ourisni an Scopus 5,
12 . 06 Geosites 1 1415- 2021
households in the red (Q3)
. . ISSN: 2065- 1420
river delta of Vietnam
1198
Factors determining
upla'nfl farme.rs' Forest Policy and SRCL,
participation 1n non- e - Scopus 126
. 1 :
13 | timber for.est product 03 ISSN": 1389- Q _) 17 100424 2021
value chains for 9341 IF =
sustainable poverty 4,18
reduction in Vietnam
Corpora.te. spc1al Proceedings of
responsibility and .
the International 28,
14 | employee loyalty: 03 X C 4 2021
: . onference on 237-242
Role of pride and
. Research
commitment.
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in Management
& Technovation
ISSN: 2300-
5963

Influence of Critical
and Economic
Motivations on the

Proceedings of
the International
Conference on

15 | Intention to 02 _ Research 28, 1 2021
in Management 163-167
Buy Secondhand .
Clothes of Vietnamese & Techuovation
Consumers ISSN: 2300-
5963
Proceedings of
Fostering employee the International
loyalty: role of Conference on
empowerment Research 28,
16 leadership, trust, 3 in Management 9-17 2021
commitment and & Technovation
satisfaction ISSN: 2300-
5963
A new perspective of
brand equity: the case 03 Transnational Scopus 10,1,
17 of pottery craft village Marketing (Q3), 155-170 | 2022
collective brand in Journal
Vietnam ISSN: 2041-
4684
Consumer trust and European SSCI
repurchase intention in Journal of Sco u,s 19,2,
18 B2C e-commerce: a 02 International (Q[2)) 243-264 | 2022
moderation model management IF =
ISSN: 1751- 5904
6765 '
Tap chi Khoa
Céc nhan t6 anh hoc & Cong
huong téi sy hai long nghé - Pai hoc
19 cta khach hang trong 02 Cong nghiép Ha 59,1, 2023
ban hang c4 nhan: Noi/ P-ISSN 153-159
Trudng hop nganh hoa 1859-3585
chat Viét Nam E-ISSN 2615-
9619
Tap chi Khoa
Céc nhan td trong ban h(')(f & Cf)ng
5 ¥ @k 2 ngh¢ - Dai hoc
hang c4 nhan anh A b T
X e 1x Cong nghiép Ha 58,6B,
20 | huong téi long trung 01 xx 2022
s A et 1.8 Noi/ P-ISSN 144 -150
thanh ctia khach hang
& thi trudng B2B 1859-3585
HHTUOnS E-ISSN 2615-
9619
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The Influence of Journal of Scopus
Tourist Experience on 03 Environmental (Q4), 1 13,6, 2022
21 Local Product Management & 1712-
Purchase Behavior Tourism 1727
ISSN: 2068 -
7729
Nghién ctru tdc dong ’l}“lap inésh oa
cua trach nhiém x& hoi ¢ ong
, A g nghé - Pai hoc
elia daatil npICH 11 Céng nghiép Ha 59,4,
22 Lc;lnAg trng than‘h cua 05 Néi/ P-ISSN 0 145 -152 2024
Sugr iyl Hacky 1859-3585
i j 9619
Research on the Review of
Effects of Corporate Economics and 0 20,

23 | Social Responsibility 02 Finance o 1364- 2023
on Employee ISSN: 1923- Q4 1375
Engagement 8401
Research on Factors International
Influencing Tiktok Journal of

24 Shop Buying Behavior Engineering 0 12, 6,
of Students of Hanoi 06 Inventions 63-73 | 2023
University of Industry ISSN: 2278-

7461
Factors affecting International
Glossophobia Journal of

25 syndrome in students Engineering 0 12, 6, 2023
of Hanoi University of | (g Inventions 195 -200

| Industry ISSN: 2278-

7461
C?c yeu Eo arA}h h}fOHg Khoa hoc
der‘l s gan kc?t gilta Thuong e
26 Ehgiigg-o;gg}?észghtai 03 TSSN: 1859- 0 8;7_39’ o | 2023

L . 3666 / E-ISSN:
trudong dai hoc cong 2815-5726
nghi¢p Ha No6i

Tap chi Khoa

Céc nhan t anh hoc & Cong
hudng t6i hiéu qua nghé - Dai hoc
trong cong viéc cua Cong nghiép Ha 59, 2B,

27 | nhan vién: Nghién ci | 02 Noi/ P-ISSN 0 1148154 | 2023
tai Cong ty Pién luc 1859-3585
Bic Tl Liém E-ISSN 2615-

9619
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How Ethical
Leadership Foster Seybold Report
1
28 | Employee Behaviors: 02 ISSN: 1533- Sggg;ls 49199 ’513 2024
Role of Ethical 9211 i
Culture
Research the
Relationship Between
29 Quality Culture and 00 S?gg;}fi Ezgort Scopus 19,1, 2004
Sustainable : ) (Q4) 63-88
9211
Development of
Universities
Factors Influencing on
Marketing Seybold Report
30 | Performance: The 01 ISSN: 1533- ng%ls 1;2’ 1125’7 2023
Mediating Role of 9211 )
Business Agility
Research on Factors International
Affecting the Intention Journal of
to Maintain a Long- Professional 8,11,
1 Term Relationship in 05 Business Review 1-26 2023
Franchising in ISSN: 2525-
Vietnam 3654
Research on the International
. Journal of
Behavior of Gen Z on Professional 3.8
32 | Using of Green 02 . . > 2023
; Business Review 1-16
Tourism: The Role of
Knowledge Sharing ISSN: 2525-
3654
Factors Influence on Intemational
. L Journal of
Promotion Mix in E- Professional g 7
33 | marketing: Case of 09 Busi . ’ 2023
; usiness Review 1-17
Technology Services
Enterprise in Vietnam IS 2353
3654
The relationship World Journal of
between marketing Advanced
communication Research and 19, 1,
A activities and customer 02 Reviews 872 -877 2123
loyalty: Case of ISSN: 2581-
furniture product 9615
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International
Organizational Culture Journal of
and Employees’ Religion

35 | Loyalty: An Emperical | 05 ISSN: 2633- SE&‘;;‘S 1 156’ ?3 5 | 2024
Research from an 352X )

University Context eISSN: 2633-
3538
Intention to pursue a World Journal of
master’s degree of Advanced
final year students: Research and 22,2,

36 Empirical research 06 Reviews 190 -202 2024
from Hanoi university ISSN: 2581-
of industry 9615
Factors affecting brand Woeld Joyrmal of

3 Advanced
attachment in the
: . Research and 22,2,

37 | social media channels: | 06 Revi 2024
Case of university in CVIEWS 850 -892
Vietnam ISSN: 2581-

9615
Green Performance
and Employees’

13 Citizenship Behavior: 06 S?ng)Olei gzgort Scopus 16, 3, 2020

Examining the Role of ' i Q% 59-78
R 9211

Employees’ Pride and

Commitment.

Mediating effect of World Journal of

university culture in Advanced

the relationship Research and 22,2,

39 between university 05 Reviews 203 -214 2024
leadership and ISSN: 2581-
employee behaviors 9615

Proceedings of
Research on the the International
. Conference on
Factors Influencing Research in 4

40 | GenZ’s G.reen 03 Management & 487499 2023

Consumption .
Intentions Technovation

© ISSN: 2300-

5963
. World Journal of
Impact of online
. . e Advanced

marketing activities on Research and 3

41 | brand awareness: Case | 03 Revi g 2024
of industrial kitchen cevIews 757-766

. ISSN: 2581-
equipment company 9615

- Trong d6: s& lwgng va thir tw bai bao khoa hoc ding trén tap chi khoa hoc qudc té uy
tin ma UV la tac gia chinh sau khi dugc cong nhan PGS hoic dugc cap bang TS: 08 bai

(bai s6 8, 17, 18, 23, 28, 30, 30, 35).
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7.1.b. Bai bao khoa hoc, bdo cdo khoa hoc da cong bd (Danh cho cdc chuyén nganh
thugc nganh KH An ninh va KH Qudn sy dwoc quy dinh tai Quyét dinh so 25/2020/0D-
TTg)

pr |Tén bii biobio tsa‘; ng‘c E:J'fﬁ? ;::1 m?;‘i‘;; i;??ly A
sl gia | chinh khl?:;c“'}cslllgsl\?N tin ciia nganh trang cong bd

I Trudce khi duge cong nhan PGS/TS

1

2

II Sau khi dugc cong nhan PGS/TS

1

2

- Trong d6: S& luong (ghi 8 cac s6 TT) bai bao khoa hoc dang trén tap chi khoa hoc uy
tin cia nganh ma UV la tac gid chinh sau PGS/TS: ...,

7.2. Bang djc quyén sdng ché, gidi phdp hivu ich

T Tén bang ddc quyén sang | Tén co |Ngay thang| Téc gia chinh/ S5 téc oid
ché, giai phap hitu ich | quan cip | nim cdp | ddng tic gia &
1
2

- Trong d6: s6 bang ddc quyén sang ché, giai phap hitu ich dugce cép, 1a tic gia chinh
sau khi dugc cong nhén PGS hodc dugce cap bang TS (ghi rd so thir ty):

7.3,. Tac phélp nghé ‘Ehuat, thanh tich hudn luyén, thi déu t}lé duc thé thao dat giai thudng
quoc gia, quoc té (doi vdi nganh Vin hoa, nghé thuét, thé duc the thao)

Tén tac phim

Vin ban céng

Giai thwdng cip

nghé thuét, thanh| Co quan/td . E X e X £ox en
TP = o h : _
tich huan luyén, [chitc cong nhén ntl:_:;ln(so, ;llgna)y Quoe gtl,? /Quoc/| 50 thc gid
thi d4u TDTT &0 ¢
1
2

- Trong d6: S lugng (ghi 15 cac s6 TT) tac phdm nghé thuét, thanh tich hu4n luyén, thi
dAu dat giai thuong qubc té, 1a tac gia chinh/huéng din chinh sau PGS/TS: ................

LN
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8. Chi tri hodic tham gia xiy dwng, phat trién chwong trinh dao tao hoiic chwong
trinh/dy 4n/dé tai nghién ciru, ing dung khoa hoc cong nghé ciia co s& gido duc

dai hoc da dwgc dwa vao ap dung thue té:

B 3K

. . Vaitro | Vin béan giao | Co quan | Vin ban
Chwong trinh dao tao, . n P z . . L .
. .. |UV (Chi | nhiém vu (s0, |tham dinh, |dwa vao ap | Ghi
TT| chwong trinh nghién | . \ 2 5. = %
., tri/ Tham | ngay, thang, |dwa vao sit | dung thuc | chua
ctitu irng dung KHCN ] - P
gia) nam) dung te
CTDT ctr nhan Ké hoach cap |Trudng Pai
Marketing theo CDIO . | nhét chinh stta | hoc Cong
1. . . Tham gia . .
tai Truong DPH Cong CTPT ngay | nghiép Ha
nghié€p Ha Noi 23/7/2021 Noi
QD thanh lap
Hoi dong danh
gié, cai tién . .
T b
CTPT cao hoc QTKD CTDT trinh @6 | @0 s Pt
) \ o . Y hoc Cong
2 tai Truong DH Cong Tham gia | thac si ndm nehico Ha
nghiép Ha Noi 2022 (sb 8 N é
116/Qb-DHCN i
ngay
19/01/2022)
Dung cho CTDT Cur
nhan Marketing ctia Trudme Dai
Truong DH Cong }Ilwnc% al
3 lnghiép Ha Noi Tham gia g
p 5 g nghiép Ha
(Dé cuong hoc phan Ky N6i
ndng tu duy sdang tao - |
02 tin chi)
Dung cho CTDT Ct
nhan Marketing ciia Trudne Dai
Trudong PH Cong ;‘I"nc% o
4 hghiép Ha Noi Ch tri .
3 3 nghiép Ha
(Pé cuong hoc phan N6i
Chuyén doi s6 trong )
kinh doanh - 03 tin chi)
Dung cho CTPT Cu
nhan Marketing cia Trubne Dai
Truong DH Cong ;‘“"é% &
5 lnghiép Ha Noi Ch tri o8 ~ons
3 3 nghiép Ha
(Pé cuong hoc phdn NGi
Nghién curu Marketing - i
04 tin chi)
" TDT Ci . .
Duﬂng cho C . ?u Chil tri TruorngAD'c_u
6 nhan Marketing cia hoc Cong
: 15
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Truong PH Cong nghiép Ha
nghiép Ha Noi No6i
(Dé cwong hoc phan Do
hoa Marketing - 03 tin
chi)
Dung cho CTDT Cu
nhan Marketing cuia . ;
\ A Trudng Dai
Truong PH Cong hoe C5
7 Inghip Ha Noi Cha tri o° on8
5 3 nghi¢p Ha
(Dé cuong hoc phan Nbi
Quan tri chién luoc - 03 '
tin chi)
Dung cho CTDT Cu
nhan Marketing ctia : .
\ A Truong Dai
Truong DH Cong hoc C3
8 Inghiép Ha Noi Cha tri i
3 3 nghi¢p Ha
(Dé cuong hoc phdn Nbi
Chuyén dé Marketing i
thé thao - 02 tin chi)
Dung cho CTPT Cu
nhan Marketing cua Truone Dai
Truong PH Cong ;‘“’r(‘:% a
9 |nghiép Ha Noi Chi tri B o
a . nghiép Ha
(Dé cuong hoc phan Nbi
Thuec tdp doanh nghiép - ’
06 tin chi)
Dung cho CTDT Cur
nhan Marketing ctia Trudne Pai
Truong PH Cong ;u Or(lng o
10 lnghiép Ha Noi Chi tri O
% 5 8 nghi¢p Ha
(Dé cuong hoc phan Do Nbi
an/ Khéa ludn tét )
nghiép - 09 tin chi)
Dung cho CTDT Cu
nhan Marketing cua Trudne Dai
Truong PH Cong FONE L
A TTA NA: . hoc Cong
nghiép Ha Noi Tham gia b 5
11 R 3 nghiép Ha
(Dé cuong hoc phdn N6i
Qudn tri san phdm - 02 '
tin chi)
Dung cho CTDT Cu Truong Pai
nhan Marketing cta . hoc Cong
2 Th s
1 Truong PH Cong am gla nghiép Ha
nghiép Ha Noi Noi

016
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(Pé crong hoc phan

Quan tri truyén thong

\Marketing - 03 tin chi)

Dung cho CTDT Cu

nhan Marketing ctia . )

Truong PH Cong T}‘;:frégé?a‘
13 [nghiép Ha Noi Tham gia e -ong

2 3 nghiép Ha

(Dé cuong h,o‘c phan N6i

Quan tri truyén thong '

mang xd hoi - 03 tin chi)

CTDT thac si QTKD

cta Truong DH Cong Trudong Dai
4 prehicp HaNoi Chu hoc Cong

(Hoc phan Chién luoc nghiép Ha

kinh doanh qué'c 02 Noi

tin chi)

CTDT thac si QTKD

cua Truong DH Cong Truong Dai
15 nghiép H‘a Noi Chi tri hc,)c. Elong‘

(Hoc phdn Van héa va nghiép Ha

dao dvc quan Iy — 03 tin Noi

chi)

CTDT thac st QTKD

cta Truong DH Cong Truong Pai
16 nghié€p I{E‘l Noi | Tham gia hoc. ACén;% ,

(Hoc phan marketing nghiép Ha

cho nha quan Iy — 03 tin Noi

chi)

CTDT thac si QTKD

cta Truong PH Cong Truong Pai
17 nghiép H;a N(_il | Tham gia th' Fong‘

(Hoc phdn Xdy dung va nghi¢p Ha

quan tri chién lugc — 03 Noi

tin chi)

CTDT thac s1 QTKD

cta Truong DH Cong Truong Pai
18 pehiép H:‘l N(?ii 5 _,.| Tham gia h(_)c.?f)ng:

(Hoc phdn Ky ndng gidi nghiép Ha

quyét khing hodng — 03 Noi

tin chi)

9, Cac tiéu chuin khong dii so véi quy dinh, dé xuit cong trinh khoa hoc (CTKH)
thay thé*:

a) Thoi gian dugce bd nhiém PGS

017
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Pugc bd nhiém PGS chua ¢ 3 ndm, con thi€u (so lvgng ndm, thang):

------------------------------------------------------------------------------------------------------

b) Hoat dong dao tao

- Tham nién dao tao chua di 6 nim (UV PGS), con thiéu (s6 luong niam, thang):
- Gio giang day

+ Gid chuén giang day truc tiép trén 16p khong du, con thiéu (nim hoc/sd gior thiéu):
+ Gid chuén giang day quy d6i khong du, con thiéu (nam hoc/sd gid thiéu): ...............
- Huéng dan chinh NCS/HVCH, CK2/BSNT:

+ Pa hudng din chinh 01 NCS d3 c6 Quyét dinh cip bang TS (U'V chirc danh GS) [
Pé xuit CTKH dé thay thé tiéu chuén huéng din 01 NCS duoc cip bang TS bj thiu:

.......................................................................................................

+ DPa huéng din chinh 01 HVCH/CK2/BSNT di c6 Quyét dinh cép bang
ThS/CK2/BSNT  (U'V U chtc danh PGS)

Dé xudt CTKH dé thay thé tiéu chudn hudng ddn 01 HVCH/CK2/BSNT dugc cip bing
ThS/CK2/BSNT bi thiéu:

¢) Nghién ctru khoa hoc
- P4 chi tri 01 nhiém vy KH&CN cép Bo (UV chirc danh GS) []
Pé xudt CTKH dé thay thé tiéu chuén chu tri 01 nhiém vy KH&CN cép B bi thibu:

- P chu tri 01 nhiém vu KH&CN cép co sé (UV chirc danh PGS):
Pé xuat CTKH dé thay thé tidu chudn chu tri 01 nhiém vu KH&CN cip co sé bi thiu:

Does ethics perception foster consumer repurchase intention? Role of trust, perceived
uncertainty, and shopping habit (SSCI, Scopus (Q2), IF = 2.032)

- Khong du s CTKH 1a tac gia chinh sau khi dugc bd nhiém PGS hoic duge cép bing
TS:

+ Pbi v6i tng vién chitc danh GS, da cong bd duge: 03 CTKH; 04 CTKH [O
Pé xuit saich CKUT/chwong sach ciia NXB c6 uy tin trén thé gidi 13 tic gia chinh thay
thé cho viéc UV khéng di 05 CTKH 1a tac gia chinh theo quy dinh:

+ Pbi véi tmg vién chitc danh PGS, da cong bd dugc: 02 CTKH [

Dé xuit sach CKUT/chuwong sach NXB c6 uy tin trén thé gi6i 1a tac gia chinh thay thé
cho viéc UV khong di 03 CTKH 14 tic gia chinh theo quy dinh:

------------------------------------------------------------------------------------------------------
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Chu y: Doi voi cac chuyén nganh bi mdt nha nudée thupc nganh KH An ninh va KH
Qudn su, cdc tiéu chudn khong dii vé hudng dén, dé tai khoa hoc va cong trinh khoa
hoc s& dwoc bii bang diém tir cde bai bdo khoa hoc theo quy dinh tai Quyét dinh sé
25/2020/0D-TTg.

d) Bién soan sach phuc vu dao tao (d6i voi tmg vién GS)

- Khéng du diém bién soan sach phuc vu dao tao:

......................................................................................................

......................................................................................................

C. CAMPOAN CUA NGUOIPANG KY XET CONG NHAN PAT TIEU CHUAN
CHUC DANH:

To6i cam doan nhitng diéu khai trén la ding, néu sai t6i xin chiu trdch nhiém trudc phap
luat.

Ha Noi, ngay 26 thang 06 ndm 2024
NGUOI PANG KY
(Ky va ghi 16 ho tén)

Ng6 Van Quang
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